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CORPORATE IMPACT
Assessing Our

At The J.M. Smucker Co., impact is more than a word we use; it’s a 
commitment we keep.  We believe supporting our consumers, employees, 
and communities, while responsibly managing the resources on which our 
business depends, contributes to long-term resilience and value creation.

Our Consumers Our Employees Our Communities and World

with leading brands across attractive 
categories of coffee, snacking, and pet

Fortune 500 company

Over 95% of our U.S. Retail channel sales 
come from categories where we hold either 
the #1 or #2 branded position 

Brands found in approximately

90% of U.S. households    

shaped by our Basic Beliefs and 
Our Commitment to Each Other 

Distinctive culture 

exceeding our peers and industry 
benchmarks over the past calendar year. 

Employee retention rate 

                                     talented and experienced 
employees are supported through professional 
development, benefits, and well-being resources

8,000Our nearly

in financial and product donations to key partners 
supporting those in need over the past year

$9MMore than 

employee volunteer hours in 2025, supporting important 
initiatives in the communities where we live and work 

More than 9,700 

For nearly 130 years, we have remained steadfast in our 
commitment to deliver safe, quality, affordable products 
consumers trust for themselves and their families. Delivering 
on this promise has earned us a place as a leading consumer 
packaged goods company, with a portfolio of beloved brands. 

We believe engaged, fulfilled employees are essential to 
our success as a Company. We invest in building employee 
capabilities and advancing career development, supported by 
resources and benefits that promote well-being. These efforts 
help strengthen retention, organizational capability,  
and operational continuity.

As an organization, we are inspired by our Purpose: “Feeding 
Connections That Help Us Thrive—Life Tastes Better Together.” 
We bring our Purpose to life through a focus on those areas where 
we are best positioned to make a meaningful difference - ending 
food insecurity, building strong communities, ensuring an ethical 
and responsible supply chain, cultivating a thriving planet, and 
nurturing happy pets.
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Renewable energy matched over            of our calendar 
year 2025 grid electricity use, advancing climate action 
alongside evolved responsible packaging, efficient 
operations, and sustainable supply chain commitments 

95%
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MARK SMUCKER
A Message from

For nearly 130 years, our Company has been guided by a simple 

belief: we can only thrive  together with all of those who count on  

our business. It’s a belief that shapes how we show up every day for 

our consumers, our employees, our shareholders, our communities, 

and the world we share. 

I’ve often reflected on how deeply connected this belief is to our 

success as a business. Doing the right thing isn’t only about being 

a good corporate citizen. It’s central to how we grow. When we 

invest in the people and communities who rely on us, we strengthen 

the foundation and future success of our business. And when our 

business succeeds, we’re better positioned to live out our Purpose: 
“Feeding Connections That Help Us Thrive—Life Tastes  
Better Together.” 

By remaining focused on these values, we have established a track 

record of positive results. This success has been reflected in our 

financial performance, as we delivered record net sales in our fiscal 

year 2026 while navigating a dynamic operating environment, and 

in advancing our Purpose across five pillars: ending food insecurity, 

building strong communities, ensuring an ethical and responsible 

supply chain, cultivating a thriving planet, and nurturing happy pets.

Here are just a few highlights from this past year: Growing Our Business and Positive Impact 

As an organization, we contributed more than $9 million 

in financial, product, and asset donations to key partners, 

including Feeding America®, Greater Good Charities, 

United Way®, and the American Red Cross®.

Our employees gave more than 9,700 volunteer hours 

supporting important initiatives in the communities where 

we live and work.

Across our supply chain, our teams collaborated with 

strategic partners to maintain our commitment to ethical 

and responsible operations – reflecting these efforts, we 

were once again recognized by Ethisphere as one of the 

World’s Most Ethical Companies®.

We introduced our evolved environmental impact 

objectives around responsible packaging, efficient 

operations, and a sustainable supply chain.

While the majority of our consumer foods portfolio is 

already free of FD&C colors, as part of our continued 

commitment to adapt to evolving consumer preferences, 

we committed to removing FD&C colors from all consumer 

products by the end of calendar year 2027.

I’m proud to reflect on what we accomplished this past year and 

even more energized by the opportunities we have to build on this 

progress in the year ahead.  

I would like to close by extending my sincere appreciation to all our 

employees and partners. It is through their hard work and passion 

for making a positive impact that we continue to advance our 

commitments to deliver the business and make the world  

a better place. 

Mark Smucker 

Chief Executive Officer,  

President and Chair of the Board 

A Focus on Continued Growth and Progress
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JEANNETTE KNUDSEN
A Message from

At The J.M. Smucker Co., corporate responsibility has always been 

central to who we are. Since 1897, we have operated with a deep 

sense of responsibility to the consumers, employees, partners, 

communities, and shareholders who count on us. That responsibility is 

reflected in how we make decisions, manage risk, uphold our values, 

and pursue long-term growth.

As Chief Legal and Governance Officer, I have the privilege of 

working across our business to help ensure our commitments are 

supported by strong governance, clear expectations, and a culture 

grounded in integrity. While corporate responsibility is often reflected 

through the impact we make externally, it begins internally with the 

standards we set and accountability we expect. 

This year’s Corporate Impact Report reflects the breadth of that 

work. It highlights recent progress across the areas where we 

believe our Company is best positioned to make a meaningful 

difference. Importantly, these commitments are not separate from 

our business priorities. They support the resilience of our Company 

by strengthening trust with our stakeholders and helping guide our 

dedication to growing responsibly over time. 

We recognize that delivering on our commitments requires more than 

good intentions. It requires disciplined governance, transparency, 

and ongoing engagement across our organization. Our corporate 

responsibility efforts are supported by cross-functional leadership, 

from management oversight to engagement with our Board of 

Directors and its Committees. This structure helps ensure our 

priorities are evaluated thoughtfully and aligned with the needs  

of our business and stakeholders.

We also acknowledge that our stakeholders’ areas of focus and the 

issues most relevant to our business may evolve over time. As an 

example, we have continued to enhance our focus on supply chain 

resilience and commodity risks in what remains a dynamic operating 

environment. This work not only allows us to promote responsible 

decision-making, but it also supports our commitments to delivering 

value to our consumers and maintaining rigor with respect to overall 

cost management so we can invest back into the business.  

In addition, we have established clarity around our approach 

to artificial intelligence (AI) governance to ensure that, as an 

organization, we are leveraging this strategic resource effectively  

and responsibly. We remain committed to evolving and adapting,  

as needed. 

I am grateful to our employees and partners for the important role 

they play in advancing our commitments. Together, we will continue 

building on our progress, guided by our Purpose, strengthened by  

our values, and focused on delivering positive impact for all those 

who count on our business.

 

Jeannette Knudsen 

Chief Legal and Governance Officer

Advancing Our Commitments with 
Integrity and Accountability
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WITH 
PURPOSE

Giving
Providing financial support to the communities where we live and 

work has been part of our Company’s culture since our founding. 

Today, this means recognizing the distinct needs of each community 

of which we are a part and determining how we can best provide 

support. We put this commitment into action through Smucker 

Giving, which is inspired by our dedication to work together to 

maximize our impact. 

Smucker Giving comes to life in several ways:

We have established relationships with a number of organizations 

that share our passion to support the communities where we live  

and work and the world we share. 

Corporate Donations

Our generous employees give their time and talents to support 

causes and initiatives that benefit those in need. To reflect our 

appreciation, employees are encouraged to track volunteer hours  

to receive Dollars for Doers funds – employees earn $10 for every 

hour of volunteer time (up to $500 per year) and can use these  

funds to donate to the partner organization of their choice.

Employee Volunteerism 

Through the Smucker Matching Gift Program, the Company will 

match employee donations to partner organizations up to $2,500 

per calendar year. 

Matching Gift Program 

Smucker Giving Highlights
Our Smucker Giving focus is built around partnering with organizations and supporting initiatives that meaningfully address the needs of our communities.
This past year, in collaboration with our partners, we made an impact across all those areas where we live and work. Here are just a few highlights. 

To help address food insecurity in Northeast Ohio, we donated 
a 19,000-square-foot facility and over 30 acres of land to the 
Akron-Canton Regional Foodbank and committed $1 million 
through a partnership with the Wayne County Community 
Foundation to support expanded hunger-relief services in 
Wayne County over the next five years.

Our long-time partners at Boys & Girls Clubs do incredible 
work to support the needs of children across the country.  
This past year, we furthered our support of this work in several 
meaningful ways. In addition to our established contributions, 
we announced a $1.5 million donation, jointly from the 
Company and the Smucker family, to the Orrville Boys & Girls 
Club over the next five years. Additionally, our Uncrustables® 
brand donated 1 million sandwiches to clubs across the 
country to help keep children fed. 

In considering our love of pets, we are proud to support the 
impactful work of Greater Good Charities and its mission to 
save people, pets, and the planet. This past year, we supported 
the organization’s commitment to animal health and well-
being—from feeding shelter pets and ensuring access to 
veterinary care to rescuing animals impacted by disaster. 
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Ending Building Cultivating a Nurturing Ensuring an Ethical and Responsible

FOOD 
INSECURITY

STRONG 
COMMUNITIES

THRIVING 
PLANET

HAPPY 
PETS

SUPPLY 
CHAIN
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FOOD INSECURITY
Our Commitment
Help ensure all have consistent access to trusted,  
quality food.
 

Key Highlights from the Past Year

Our Orrville, OH, security team strengthened local 

food access by delivering Meals on Wheels and 

partnering in food rescue efforts that redirected 

excess food from campus cafeteria services to 

community members in need.

To help address food insecurity in Northeast 

Ohio, we donated our Orrville retail facility to the 

Akron-Canton Regional Foodbank and committed 

$1 million through a partnership with the Wayne 
County Community Foundation to support 

expanded hunger-relief services over the next  

five years. 

We responded to the 2025 government shutdown 

with a donation to the Military Family Advisory 
Network (MFAN) to support their Emergency 

Grocery Support program.  

Donated to support Summit Fresh Mobile 
Market, a 501(c)(3) delivering fresh, healthy, 

and affordable groceries to food deserts in 

and around Akron, OH.   

Through our partnership with Convoy of Hope, 

we donated thousands of pounds of product to 

help provide food and support to communities 

facing hunger, hardship, and disaster.

Our Approach
Maintain the safe production and distribution of 
products and continue to support organizations 
committed to battling hunger. 

Over the past year, nearly 40% of all employee 

volunteer opportunities supported our 

commitment to ending food insecurity, 

accounting for over 2,000 hours of employee 
volunteerism.  

Ending
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STRONG COMMUNITIES 
Our Commitment
Create and strengthen access to vital  
community resources. 

Our Approach
Support the organizations that create strong 
communities by offering assistance in areas including 
disaster relief, housing, emergency response, education, 
enrichment, and health & wellness.

Building 

Key Highlights from the Past Year 

Our Uncrustables® brand donated 1 million sandwiches 

to Boys & Girls Clubs of America, helping expand access 

to nutritious meals and snacks for children and teens in 

the local markets where we live and work. The Company 

and the Smucker family also donated $1.5 million to 

the Orrville, OH, club over five years, and the Company 

committed $300,000 over three years to Boys & Girls 
Clubs of Northeast Ohio in support of the youth near  

our hometown. 

At our Orrville, OH, headquarters, 185 employee 

volunteers participated in Orrville Day of Caring, 

supporting 20+ projects across Wayne County including 

landscaping, maintenance, painting, trash pickup, and 

more. Our team also donated Uncrustables® to fuel  

local volunteers.   

Our Arkadelphia, AR, facility helped connect local 

students with future careers in manufacturing while 

supporting workforce development across the community 

through job fairs, school partnerships, and career 
exploration opportunities. 

Our Emporia, KS, facility helped expand access 

to summer camp experiences that support youth 

development, learning, and recreation through a 

donation to Camp Alexander. 

Our Grandview, WA, facility helped support free tutoring 

and a safe after-school environment for local youth by 

donating to the Extra Mile Student Center.  

Our Memphis, TN, facility’s longstanding partnership 

with Cromwell Elementary School continued through 

volunteerism, educational programming, student 

support initiatives, and a monetary donation.  

Our Buffalo, NY, facility partnered with the King Urban 
Center to provide holiday joy for local families through 

a Christmas Toy Drive that resulted in the donation of 

more than 300 volunteer-wrapped toys. 

Our Scottsville, KY, facility invested in opportunities 
for local children to learn, grow, and succeed 

through donations and partnerships supporting 

education, career exploration, youth development, 

and family well-being.
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SUPPLY CHAIN  
Ensuring an Ethical  
and Responsible Our Commitment

Share our expectations of all partners to support 
our unwavering dedication to ethical and 
responsible practices across our supply chain 
while doing our part to assist those who play a 
role in delivering commodities and materials to 
develop our products. 

Our Approach
Maintain our focused approach through 
our Global Supplier Code of Conduct and 
Responsible Sourcing program as well as 
continuing to expand our impact on-farm 
and with suppliers to support their needs. 

Recognized by Ethisphere as one of the World’s Most Ethical Companies®, 

reflecting our continued commitment to integrity, ethical leadership, impactful 

sustainability efforts, and responsible business practices. 

1 Industry average TIR in most recent U.S. Bureau of Labor Statistics reporting was 3.3 when considering rate of injury/illness cases per 100 workers

Through ongoing investments in training, leadership development, risk 

assessments, and standardized HS&E programs, we maintained a Total Incident 

Rate (TIR) that is less than half the average rate of our industry subsector.  

This reflects our continuous improvement approach, which encourages  

employee involvement at all levels of the organization.1

As a reflection of our commitment to animal welfare, we reached our interim goal 

to source 50% of our direct purchases of shell eggs, liquid eggs, and egg ingredients 

from cage-free hens for our sweet baked snacks business – an important incremental 

step toward our goal of 100% by the end of 2027. This achievement builds on our 

progress to date, including 100% of direct egg purchases for the remainder of our 

portfolio being from cage-free hens. 

Key Highlights from the Past Year 
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Since our founding, we have always placed an 
emphasis on responsible decision-making. One way 
this commitment comes to life is through our Global 
Responsible Sourcing Program, which guides our 
approach in sourcing the ingredients and materials 
necessary for us to deliver the products our consumers 
count on. 

Over time, we have consistently worked to strengthen the systems, 

processes, and partnerships that help us advance our due diligence 

capabilities and expand supplier oversight. As a result, we are better 

able to manage risk and build trust with the suppliers who share our 

expectations for ethical business practices across our priority  

supply chains.

We have expanded our social audit verification efforts through 

collaboration with reporting and data management platform Sedex, 

improving visibility into supplier performance and corrective action 

management while supporting adherence to our Global Supplier 

Code of Conduct. Over the past fiscal year, we engaged 240 

targeted suppliers, and 470 site assessments were facilitated within 

our supply chain, providing consistent oversight in support of our 

social audit verification program. 

We have also strengthened our processes for evaluating third-

party human rights allegations, monitoring emerging supply  

chain risks, and coordinating appropriate follow-up across 

relevant business functions. 

Partnerships remain essential to this work. Through ongoing 

engagement with the Seafood Task Force and Thai Union, we 

support efforts  to improve responsible recruitment practices, 

working conditions on fishing vessels, and supply chain visibility 

in seafood – a key supply chain for our pet business. In coffee, 

collaboration with the nonprofit sustainability verification 

organization Enveritas provides independent assessments 

that help identify sustainability and human rights risks while 

supporting engagement in coffee farming communities. Our work 

with the Roundtable on Sustainable Palm Oil (RSPO) has led 

to 100% of the direct palm oil purchased for our frozen handheld 

& spreads and sweet baked snacks categories contributing to 

the production of certified sustainable palm oil, and we continue 

to strive for 100% traceability to the mill. We have also achieved 

a 10/10 score on the RSPO Shared Responsibility Scorecard 

indicating leadership activities in advancing sustainability 

commitments across the palm oil supply chain. 

Together, these efforts reflect our commitment to ensuring 

responsible sourcing principles are embedded throughout our 

supply chain while helping suppliers meet evolving expectations 

for ethical and responsible business practices.

By continuing to realize this commitment, we support 
the partners who help us deliver our products while 
ensuring we effectively and responsibly meet the 
needs of our consumers. 
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THROUGH COLLABORATION 
AND CONTINUOUS 
IMPROVEMENT

Strengthening Responsible Sourcing Efforts
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Our partnership with World Coffee Research (WCR) 
reflects a shared commitment to coffee sustainability 
and innovation. As a founding member of WCR, we 
have long supported their work to secure a sustainable 
future for coffee through science-based agricultural 
innovation.

Our collaboration with WCR helps advance industry-led programs 

such as the Innovea Global Coffee Breeding Network, which 

focuses on the development of coffee varieties that are more 

productive and climate resilient. By improving the quality of coffee 

plants, WCR is truly offering support across the supply chain – from 

the smallholder coffee farmers who produce the green coffee that 

goes into our products, to the consumers who enjoy them each day.

In early 2026, two employees from our Coffee Research and 

Development team, Jackie Small and Caleb Lumsden, joined more 

than 20 other industry professionals for WCR’s Member Cupping 

Event in El Salvador. The weeklong event brought together WCR 

member companies and industry experts to evaluate new coffee 

varieties in development from the Innovea Breeding Network. 

Attendees were given firsthand exposure to WCR’s breeding, 

research, and development programs and had the opportunity to test 

(or “cup”) various Innovea coffees to provide helpful expert feedback.  

Senior Scientist Jackie Small has been with the company for 15 

years, specifically focusing her work on our Dunkin’® At Home 

coffee brand in recent years. Her first involvement with WCR 

was a hybrid varietal cupping trial in 2020, and she has since 

participated in multiple cuppings and projects. 

Senior Technologist Caleb Lumsden has been with the company 

for more than five years, with prior experience in the specialty 

coffee industry. He typically works on the formulation side of our 

coffee business, such as new blend development and product 

maintenance on major brands. 

Can you tell us about your trip to El Salvador for the 
WCR Member Cupping Event?

JACKIE: Attending WCR’s Member Cupping Event really put 

into perspective the scale of the work WCR is doing. Following a 

calibration session to ensure alignment among participants, we 

tasted about 70 different coffee varieties. We also visited WCR’s 

farm that featured coffee plants from all over the world. They 

showed us the Innovea test plot and provided a demonstration 

on coffee plant breeding. The farm was absolutely beautiful. 

CALEB: It was a very intensive week spent cupping and sampling 

a wide range of coffee varieties, all of which were harvested 

from the first generation of the Innovea Breeding Network. The 

amount of work they’ve done and the expertise they possess is 

really incredible. It was a unique opportunity to work with other 

industry professionals from across the globe as part of this united 

front to benefit the future of coffee. 
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WORLD COFFEE RESEARCH
Our Longstanding Support of
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What was your biggest takeaway?

JACKIE: The most interesting part of WCR’s research is the efforts 

taken to create more resilient coffee varieties. In the long term, this 

could contribute to a more stable, consistent supply that balances 

demand and yield. 

What makes the Innovea Breeding Network such an 
important step forward for the future of coffee?

CALEB: The plants coming out of Innovea have been selected by 

WCR because they feature the best yield, resistance to pests and 

pathogens, and overall cup quality at the genetic level. Each year, 

they’re continuously refining the crop with the end goal of having 

really robust, high-yield, cup-quality plants with unique flavors.

How does the work being done by WCR support farmers, 
the coffee-growing community, and the long-term 
sustainability of the coffee industry?

CALEB: For one, this work substantially affects smallholder farmers 

and producers. Thanks to the research done by WCR, farmers will 

have access to varieties with increased yield, which means more 

coffee to sell and less coffee lost to leaf rust and other diseases. 

Higher cup quality allows producers to sell their coffee at a higher 

price, enabling a more sustainable revenue stream. This value is 

realized across the supply chain, benefiting the industry at large. 

JACKIE: Improved coffee varieties help reduce risk while enhancing 

sustainability at the same time. As our WCR partners have said, 

agricultural research is one of the most effective and impactful 

methods for reducing poverty in the coffee supply chain. This work 

not only helps lift rural incomes and improve food security, it also 

builds climate resilience in our coffee supply, making it one of the 

most powerful and scalable tools available.

What excites you most about the future of coffee?

JACKIE: The team is exploring a wide range of possibilities – naturally 

decaffeinated coffee plants, innovative ways to increase yield, 

developing specific coffee profiles that are tailored to each region, 

and potentially each individual farm. I could not be more excited to 

continue working with WCR and contributing to the future of coffee. 

The future of coffee is very bright!
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THRIVING PLANET
Our Commitment
Contribute to creating a healthier planet for  
future generations. 

Our Approach
Deliver a more sustainable approach to our operations 
and value chain through a focus on climate action, 
natural resource stewardship, and responsible  
sourcing & packaging. 

Cultivating a

Key Highlights from the Past Year 

For the fourth consecutive year, we were recognized 

as one of USA Today’s America’s Climate Leaders, 

reflecting the strength of our climate strategy, rigorous 

emissions measurement and reporting processes, and 

commitment to transparency. Through continued action 

to address emissions across our operations and value 

chains – including our Scope 3 footprint – we are making 

meaningful progress toward our climate goals. 

Through our partnership with the Conservancy 
for Cuyahoga Valley National Park, we support 

conservation and habitat restoration initiatives while 

providing opportunities for employees to engage 

directly in environmental stewardship activities. 

In addition, employees supported the Conservancy’s 

day camp program, which provides youth in foster care 

with structured time outdoors to promote improved 

physical, mental, and emotional health.

We received a Silver Award in the Greater Cleveland 
Partnership Groundbreakers Biodiversity Challenge, 

recognizing our employee-driven efforts to promote 

biodiversity, expand pollinator habitats, and support 

conservation initiatives in the communities where we 

live and work. 
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We made continued progress on our environmental impact goals around climate 
action, natural resource stewardship, and responsible sourcing. See how this came  
to life over the past year below, with additional details in the Appendix.
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Recycling and Waste Reduction 

We achieved record progress this past year with 10 
Company sites earning TRUE zero waste certification 

(bringing our total number of certified sites to 15), 

reflecting significant advancement toward our goal of 

certifying all Company-owned manufacturing facilities 

by 2030. 

Through our partnership with Envita Solutions, we 

continued advancing our waste diversion and resource 

efficiency efforts by identifying higher-value uses for a 

variety of materials. Over the past year, we focused on 

the capture of Chep pallets during product destruction 

events to ensure they are returned within the Chep 

network for reuse in transport. Together with our 

partner, we continue to identify sustainability, service, 

and cost opportunities across our waste streams, 

delivering cost control and ensuring continued  

audit readiness. 

Our partnership with Keep America Beautiful® helped 

mobilize over 150 employees in support of litter 

cleanup, beautification, and volunteer projects across 

our communities. 

Our Can I Recycle This? initiative uses on-package 

QR codes to connect consumers with customized 

recycling guidance based on their location, making it 

easier to dispose of packaging responsibly.

Sustainable Agriculture / Ecosystem Support

We have partnered with Reforest the Tropics to help restore 

125 hectares of forest in Costa Rica, with more than 100,000 

trees planted to date. This effort supports biodiversity, carbon 

sequestration, and the long-term health of ecosystems in a key 

coffee-growing region.

This year, over 100 employee volunteers helped establish a new 

pollinator garden at our Orrville campus, planting 4,600 plants 

to create habitat for native pollinators while strengthening 

employee engagement and sustainability education through 

our partnership with Pollinator Partnership (P2). 

We helped advance biodiversity and ecosystem restoration 

efforts through our partnership with the World Wildlife 
Fund (WWF), both within our operations and across priority 

agricultural landscapes.  Since 2022, we have supported over 

5,000 acres of reseeding projects with WWF. 

Through the National Fish and Wildlife Foundation’s 
Conservation Partners Program, we are helping cultivate a 

thriving planet by supporting practical, farmer-led conservation 

solutions that improve soil health, water quality, and wildlife 

habitat. Since 2022, our support has helped advance 11 

conservation projects expected to drive sustainable practices 

across approximately 435,000 acres of working lands. 

Energy 

Our virtual power purchase agreements (vPPAs) matched 

96% of grid electricity use for owned sites during calendar 

year 2025, resulting in greatly reduced market-based 

Scope 2 emissions while supporting the development and 

operation of renewable energy infrastructure. 

Our partnership with Schneider Electric helped strengthen 

energy management, emissions modeling, and climate-

risk analysis across our operations, supporting measurable 

progress toward emissions reductions while enhancing 

business efficiency and decision-making. 

By enhancing enterprise sustainability data governance, 

including stronger quality controls, standardized reporting 

methodologies, and improved sustainability dashboards,  

we have increased the accuracy, consistency, and 
assurance readiness of our disclosures.  

Through our preferred electric vehicle charging equipment 

supplier ChargePoint, our sites hosted more than 2,200 

charging sessions over a recent 12-month period, delivering 

46 MWh of electricity and avoiding an estimated 35 tonnes 

of greenhouse gas (GHG) emissions.

THE J.M. SMUCKER CO.  |  CORPORATE IMPACT REPORT

ADVANCING ENVIRONMENTAL IMPACT ACROSS OUR OPERATIONS AND VALUE CHAIN
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Water is a critical resource to our operations and the 
agricultural communities that supply the ingredients 
essential to our business. As part of our commitment to 
creating a healthier planet, we take a comprehensive 
approach to water stewardship, focused on improving 
efficiency within our manufacturing facilities while 
advancing conservation efforts across key agricultural 
supply chains. 

To better understand and manage water-related risks, we use the 

World Resources Institute (WRI) Aqueduct tools as a foundational 

assessment of water stress. We supplement these insights with 

periodic physical climate risk assessments that evaluate water 

hazards, exposure, vulnerability, business criticality, and adaptation 

opportunities across our value chain. We disclose the results of 

these assessments through our CDP response. Each year, we review 

our manufacturing locations using these tools and insights to 

identify sites with elevated baseline water risk and inform mitigation 

and resilience planning. In our supply chain, we assess water-related 

risks for priority ingredients by region and tailor our approach to local 

conditions, including supplier engagement, regional collaboration, 

and landscape-level initiatives designed to address shared  

water challenges.

We have taken steps to better understand water use across our 

manufacturing network. Nearly all Smucker-owned manufacturing 

sites have participated in third-party site walkthroughs and 

ideation sessions focused on identifying opportunities to improve 

water efficiency and resource management. Through this work, 

more than 100 potential water-saving opportunities have been 

identified across our manufacturing footprint. We partner with water 

management service provider Ecolab to help evaluate, prioritize, 

and advance opportunities that align with our operational needs 

while maintaining our high standards for food safety, employee 

health and safety, product quality, and operational efficiency. This 

process has helped establish a framework for incorporating water 

stewardship into operational decision-making across our business. 

Beyond our four walls, we recognize that much of our water footprint 

exists upstream in the agricultural environments where we source 

our ingredients. We support farmer-led conservation projects and 

good agricultural practices through partnerships with organizations 

such as the National Fish and Wildlife Foundation (NFWF) and 

World Wildlife Fund (WWF). The Ogallala-High Plains Aquifer 

is one of North America’s most important freshwater resources, 

spanning eight states and supporting major production of corn, 

wheat, and soybeans that are essential to our Company’s supply 

chain and our country’s food system. Our landscape approach in 

this critical region, specifically the Northern Great Plains, is an 

example of our work to help address the underlying drivers of water 

stress by improving soil health, increasing water infiltration, reducing 

runoff, restoring native habitat, and enhancing drought resilience. In 

addition, we funded the installation of over 20 structures to mimic 

beaver dams, helping slow water absorption and restore ecosystem 

resilience for over 30 acres of riparian habitat.

Through these water stewardship efforts, we are 
helping protect water resources while ensuring the 
sustainability of our operations for all those we serve. 

WATER STEWARDSHIP
Our Approach to
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HAPPY PETS  
Nurturing Our Commitment

Ensure pets and those who love them have 
access to the support they need to connect 
and thrive. 

Our Approach
Build on our established efforts to support 
pets’ access to food and care while making 
connections between pets who need people 
and people who need pets. 

Donated to K9s For Warriors to help support placing service dogs with veterans, strengthening 

well-being and providing meaningful companionship to those who served. 

Our Meow Mix® team hosted the second annual Cat Club in collaboration with local animal shelter 

Kitten Krazy to give employees the opportunity to meet adoptable cats, resulting in several cats 

finding new forever homes. 

Milk-Bone® donated $225,000 to its longstanding partner, Canine Assistants, to support the 

breeding, training, and placement of service dogs to improve the lives of individuals with disabilities and 

special needs.  

As part of its partnership with DC Studios’ Supergirl, our Milk-Bone® brand made a donation to Best 
Friends Animal Society, further supporting efforts to improve the lives of pets – Krypto would be proud.  

Cleveland Guardians Bark in the Park, presented by Milk-Bone® and Pup-Peroni®, created dog-friendly 

experiences that bring pet parents and their dogs together for memorable moments, socialization, and 

quality time between pets and their families. 

At our Buffalo facility, employees supported Pawsitive for Heroes by sponsoring a service dog for a 

veteran through the organization’s innovative program, which also provides training opportunities for 

incarcerated veterans.  

Key Highlights from the Past Year 
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APPENDIX 
Report of Independent Accountants
 
To the Board of Directors and Management of  
The J. M. Smucker Company

We have examined the Schedule of Total Scope 1 and Scope 2 

location-based method (“LBM”) and market-based method (“MBM”) 

Greenhouse Gas (“GHG”) Emissions (the “Subject Matter”) included 

in Exhibit A for the year ended December 31, 2025 as well as the 

amended base year ended December 31, 2019 for The J. M. Smucker

Company (the “Company”) in accordance with the criteria set forth in 

Exhibit A (the “Criteria”). The Company’s management is responsible 

for the Subject Matter in accordance with the Criteria. Our 

responsibility is to express an opinion on the Subject Matter 

based on our examination.

Our examination was conducted in accordance with attestation 

standards established by the American Institute of Certified Public 

Accountants (“AICPA”) AT-C section 105, Concepts Common to 

All Attestation Engagements, and AT-C section 205, Examination 

Engagements. Those standards require that we plan and perform 

the examination to obtain reasonable assurance about whether 

the Subject Matter is in accordance with the Criteria, in all material

respects. An examination involves performing procedures to 

obtain evidence about the Subject Matter. The nature, timing, 

and extent of the procedures selected depend on our judgment, 

including an assessment of the risks of material misstatement of 

the Subject Matter, whether due to fraud or error. 

We believe that the evidence we obtained is sufficient and 

appropriate to provide a reasonable basis for our opinion. 

Our examination does not address other criteria beyond those  

set forth in Exhibit A.

We are required to be independent of the Company and to meet 

our other ethical responsibilities, as applicable for examination 

engagements set forth in the Preface: Applicable to All Members 

and Part 1 – Members in Public Practice of the Code of 

Professional Conduct established by the AICPA.

As described in Exhibit A, the Subject Matter is subject to 

measurement uncertainties resulting from limitations inherent 

 in the nature and the methods used for determining such data. 

The selection of different but acceptable measurement 

techniques can result in materially different measurements. 

The precision of different measurement techniques may also vary.

The information included in the Company’s annual Corporate 

Impact Report and submission to the CDP, other than the Subject 

Matter, has not been subjected to the procedures applied in our 

examination and, accordingly, we express no opinion on it.

In our opinion, the Schedule of Total Scope 1 and Scope 2 LBM and 

MBM GHG Emissions for the year ended December 31, 2025 and 

the amended base year ended December 31, 2019 is presented in 

accordance with the Criteria, in all material respects.

July 15, 2026
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EXHIBIT A 

Management’s Assertion
Management’s Schedule of the Subject Matter and Criteria

The J. M. Smucker Company
Schedule of Total Scope 1 and Scope 2 LBM and MBM 

Greenhouse Gas (“GHG”) Emissions
For the Years Ended December 31, 2025 and 2019 (as amended)

Amounts in Metric Tonnes CO2e

Note 1 — Basis of Presentation:
The above amounts represent the Scope 1 and Scope 2 LBM and 
MBM GHG Emissions (in metric tonnes CO2e) of The J.M. Smucker 
Company (the “Company”) for the year ended December 31, 2025 
and the amended base year ended December 31, 2019 that the 
Company prepared for its 2026 submittal to the CDP2 Climate 
Change Disclosure and for presentation in the Company’s 2025 
Corporate Impact Report. These amounts have been prepared 
based on the criteria established by the World Resources Institute/

World Business Council for Sustainable Development’s The 
Greenhouse Gas Protocol: A Corporate Accounting and Reporting 
Standard, Revised Edition (the “GHG Protocol”) and account for all 
company operations over which it has financial control as defined 
by the GHG Protocol. The Company additionally uses source 
specific calculation methodologies established by the Climate 
Registry: General Reporting Protocol, Version 2.1, and the United 
States Environmental Protection Agency Mandatory Reporting of 
Greenhouse Gases: Subpart C. 

Note 2 – Emissions information:
Scope 1 emissions capture emissions from natural gas consumption, 
transportation, process and other on-site emissions at the facilities 
within the reporting boundary and is based primarily on actual data. 
The Scope 1 emissions presented exclude direct CO2 emissions from 
biogenically sequestered carbon from wastewater treatment and 
coffee roasting in the amount of 2,330 mtCO2e for the year ended 
December 31, 2025 and 2,751 mtCO2e for the year ended December 
31, 2019. Scope 1 emissions are calculated using the EPA Emission 
Factors for Greenhouse Gas Inventories and the Greenhouse Gas 
Protocol Emission Factors from Cross Sector Tools. 

Scope 2 emissions capture electricity consumption at the facilities 

within the reporting boundary and is based primarily on actual data. 

Scope 2 LBM emissions are calculated using eGRID2023 - Subregion 

Output Emission Rates and Scope 2 MBM emissions are calculated 

accounting for the application of energy attribute certificates from the

company’s wind virtual power purchase agreement (“vPPA”), supplier-

specific emission factors from specific utility providers, as available, and 

eGRID2023 - Subregion Output Emission Rates. Residual mix emission 

factors adjusted to account for voluntary purchases are not available 

and are not applied to this inventory. 

The following greenhouse gases are included as part of the Company’s 

Scope 1 and 2 inventory: carbon dioxide (CO2), methane (CH4), nitrous 

oxide (N2O), and hydrofluorocarbons (HFCs). Other GHGs, including 

perfluorocarbons (PFCs), sulphur hexafluoride (SF6), and nitrogen 

trifluoride (NF3) are not included in the Company’s inventory as they

are not generated as part of the Company’s operations. The Company 

does not present all of these gases separately and instead converts all 

emissions to carbon dioxide equivalents (CO2e) for reporting, noting 

that CO2 is the only significant greenhouse gas for the Company.

Note 3 – Operational Boundary (Acquisitions and Divestitures):
The facilities sold in the 2020 divestiture of the Crisco business, the 
2021 divestiture of the private label dry pet food business, the 2022 
divestiture of the natural and organic beverage and grains business 
and the 2023 divestitures of select pet food brands are excluded from 
both the 2025 and amended 2019 reporting scope and boundary3. 
Scope 1 and Scope 2 GHG Emissions associated with the 2023 
acquisition of Hostess are included in the 2025 and amended 2019 
reported metrics. The facilities sold in the 2025 divestiture of Cloverhill 
and Big Texas brands are excluded from both the 2025 and amended 
2019 reporting scope and boundary.

Note 4 – Mobile Emissions:
Emissions from all vehicles are included in both 2025 and amended 
2019. Under the selected reported boundary (financial control 
approach), only those vehicles under finance leases are required to 
be included. However, specific lease types are indeterminable and 
therefore, the Company continues to report emissions from all 
vehicles, including those that are leased, for consistency.

2025 2019 
(as amended)

Scope 1 Emissions 164,377 166,883 

Scope 2 Location Based Method 
(“LBM”) GHG Emissions

175,831 167,493

Scope 2 Market Based Method 
(“MBM”) GHG Emissions

7,901 160,226 

Total Scope 1 and Scope 2 LBM 
GHG Emissions1 340,208 334,376

Total Scope 1 and Scope 2 
MBM GHG Emissions

172,277 327,109

1 Reported Scope 1 and Scope 2 values are rounded to the nearest whole number. Due to rounding applied to all individual line items, the total value does not directly match the summation of the individual line items.
2 CDP, formerly the Carbon Disclosure Project, is a not-for-profit charity that runs the global disclosure system for investors, companies, cities, states and regions to manage their environmental impacts. Their website is here: https://www.cdp.net/en 
3 Years listed are based on the calendar reporting year in which the transaction occurred. 19
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Note 5 – 2019, as amended for the recalculation of the base year:
The 2019 base year amounts were amended to account for 
subsequent acquisitions and divestitures in accordance with the 
GHG Protocol base year emissions recalculation requirement noting 
that management recalculates the base year when a structural 
change or change in methodology has a 5% or greater impact on the 
base year metrics, or at the discretion of management if the impact 
is less. These transactions and updates required the 2019 base year 
data to be recalculated for equivalent comparisons to current period 
information.

Note 6 – Measurement Uncertainties:
The Subject Matter is subject to measurement uncertainties 
resulting from limitations inherent in the nature and the methods 
used for determining such data. The selection of different but 
acceptable measurement techniques can result in materially 
different measurements. The precision of different measurement 
techniques may also vary.
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Independent Accountants’ Review Report
 
To the Board of Directors and Management  
of The J. M. Smucker Company

We have reviewed The J.M. Smucker Company’s (the “Company”)’s 

Schedule of Total Water Withdrawal and Scope 3 Greenhouse Gas 

(“GHG”) Emissions (the “Subject Matter”) included in Exhibit B for 

the year ended December 31, 2025 as well as the amended base year 

ended December 31, 2019 in accordance with the criteria set forth in 

Exhibit B (the “Criteria”). The Company’s management is responsible 

for the Subject Matter in accordance with the Criteria. Our 

responsibility is to express a conclusion on the Subject Matter  

based on our review.

Our review was conducted in accordance with attestation 

standards established by the American Institute of Certified Public

Accountants (AICPA) AT-C section 105, Concepts Common to All 

Attestation Engagements, and AT-C section 210, Review 

Engagements. Those standards require that we plan and perform 

our review to obtain limited assurance about whether any material

modifications should be made to the Subject Matter in order for it 

to be in accordance with the Criteria. The procedures performed

in a review vary in nature and timing from and are substantially less 

in extent than, an examination, the objective of which is to obtain 

reasonable assurance about whether the Subject Matter is in 

accordance with the Criteria, in all material respects, in order to 

express an opinion. Accordingly, we do not express such an 

opinion. Because of the limited nature of the engagement, the 

level of assurance obtained in a review is substantially lower than 

the assurance that would have been obtained had an examination 

been performed. As such, a review does not provide assurance 

that we became aware of all significant matters that would be 

disclosed in an examination. 

We believe that the review evidence obtained is sufficient and 

appropriate to provide a reasonable basis for our conclusion.

We are required to be independent of the Company and to meet 

our other ethical responsibilities, in accordance with the relevant

ethical requirements related to our review engagement.

Additionally, we have complied with the other ethical 

requirements set forth in the Code of Professional Conduct and 

applied the Statements on Quality Control Standards established 

by the AICPA.

The procedures we performed were based on our professional 

judgment. Our review consisted principally of applying analytical

procedures, making inquiries of persons responsible for the 

subject matter, obtaining an understanding of the data 

management systems and processes used to generate, aggregate 

and report the Subject Matter and performing such other 

procedures as we considered necessary in the circumstances.

As described in Exhibit B, the Subject Matter is subject to 

measurement uncertainties resulting from limitations inherent  

in the nature and the methods used for determining such data.  

The selection of different but acceptable measurement 

techniques can result in materially different measurements.  

The precision of different measurement techniques may also vary. 

Furthermore, Scope 3 emissions are calculated based on a 

significant number of estimations and management assumptions 

due to the inherent nature of the Greenhouse Gas Protocol 

Corporate Value Chain (Scope 3) Accounting and Reporting 

Standard criteria. 

The information included in the Company’s annual Corporate 

Impact Report and submission to the CDP, other than the Subject

Matter, has not been subjected to the procedures applied in our 

review and, accordingly, we express no conclusion on it.

Based on our review, we are not aware of any material 

modifications that should be made to the Schedule of Total Water

Withdrawal and Scope 3 GHG Emissions for the year ended 

December 31, 2025 and the amended base year ended December 

31, 2019 in order for it to be in accordance with the Criteria.

July 15, 2026
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EXHIBIT B 

Management’s Assertion 

Management’s Schedule of the Subject Matter and Criteria

The J. M. Smucker Company
Schedule of Total Water Withdrawal and Scope 3  

Greenhouse Gas (“GHG”) Emissions
For the Years Ended December 31, 2025 and 2019 (as amended)

Note 1 — Basis of Presentation:
The above amounts represent the Total Water Withdrawal and 
Scope 3 GHG Emissions of The J.M. Smucker Company (the 
“Company”) for the year ended December 31, 2025 and the 
amended base year ended December 31, 2019 that the Company 
prepared for its 2026 submittal to the CDP1 Water Disclosure, CDP 
Climate Change Disclosure and for presentation in the Company’s 
2026 Corporate Impact Report.

Total water withdrawal amounts (measured and reported in both 

megaliters and cubic meters) have been prepared based on definitions 

established in the Global Reporting Initiative (GRI) Standard, 303-3a. 

Water withdrawal captures groundwater and third-party sources and 

is based primarily on actual data. Significant contextual information 

necessary to understand how the data have been compiled have been 

disclosed. Other criteria included in GRI 303-3a (e.g., water withdrawal 

by source) and GRI 303-3 (e.g., water withdrawal from water stressed 

areas and water withdrawal by dissolved solid content) are excluded. 

The Scope 3 GHG Emissions (measured and reported in metric tonnes 

CO2e) have been based on the criteria established by the World 

Resources Institute (“WRI”) / World Business Council for Sustainable 

Development’s (“WBCSD”) Greenhouse Gas Protocol: A Corporate 

Accounting and Reporting Standard, Revised Edition (the “GHG

Protocol”) and the WRI/WBCSD GHG Protocol: Corporate Value 

Chain (Scope 3) Accounting and Reporting Standard. The Total Water 

Withdrawal and Scope 3 GHG Emissions metrics account for all 

company operations over which it has financial control as defined by 

the GHG Protocol.

Note 2 – Operational Boundary (Acquisitions and Divestitures):
The impacts of the 2020 divestiture of the Crisco business, the 
2021 divestiture of the private label dry pet food business, the 2022 
divestiture of the natural and organic beverage and grains business, 
the 2023 divestitures of select pet food brands and the Sahale Snacks 
brand, and the 2024 divestitures of certain fermented condiment 
brands in Canada and the Voortman brand are excluded from both 
the 2025 and amended 2019 reporting scope and boundary2 . Scope 
3 GHG Emissions associated with the 2023 acquisition of Hostess are 
included in the 2025 and amended 2019 reported metrics. 
The facilities sold in the 2025 divestiture of Cloverhill and Big Texas 
brands are excluded from both the 2025 and amended 2019 reporting 
scope and boundary.

Note 3 – 2019, as amended for the recalculation of the base year:
The 2019 base year amounts were amended to account for 
subsequent acquisitions and divestitures in accordance with the 
GHG Protocol base year emissions recalculation requirement noting 
that management recalculates the base year when a structural 
change or change in methodology has a 5% or greater impact on the 
base year metrics, or at the discretion of management if the impact is 
less. The base year recalculation requirements have been extended 
to the reporting of Total Water Withdrawal. These transactions and 
updates required the 2019 base year data to be recalculated for 

equivalent comparisons to current period information.

Note 4 – Measurement Uncertainties:
The Subject Matter is subject to measurement uncertainties 
resulting from limitations inherent in the nature and the methods 
used for determining such data. The selection of different but 
acceptable measurement techniques can result in materially 
different measurements. The precision of different measurement 
techniques may also vary.

Note 5 – Scope 3 Emissions by Category:
The table below summarizes the categories of Scope 3 GHG 
Emissions included in the calculation, a description of the 
methodology and any assumptions used, and identifies the emission 
factors applied. The global warming potentials for each GHG are 
sourced from the Intergovernmental Panel on Climate Change 
Fourth or Sixth Assessment Report, Appendix A: Global Warming 
Potentials. The emissions are calculated in accordance with the 
minimum boundary as defined by the GHG Protocol. Where optional 
emissions are included, they are identified in the “Methodology” 
column. Value chain partner data is not used at this time.

2025 2019 
(as amended)

Water Withdrawal 
(amount in megaliters)

2,518 2,749

Water Withdrawal  
(amount in cubic meters)

2,517,782 2,748,720

Scope 3 GHG Emissions 
(mtCO2e)

4,877,809 6,862,061

1 CDP, formerly the Carbon Disclosure Project, is a not-for-profit charity that runs the global disclosure system for investors, companies, cities, states and regions to manage their environmental impacts. Their website is here: https://www.cdp.net/en
2  Years listed are based on the calendar reporting year in which the transaction occurred.
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Scope 3
Category

2025 Value
(mtCO2e)

2019 Value 
(as amended)

(mtCO2e)
Methodology Emission Factors

1. Purchased Goods and Services 3,841,437 5,686,171

Emissions from purchased goods and services are calculated utilizing a combination of the spend-
based method and the average-data method. The spend-based method uses economic input-
output (EIO) model which accounts for the average GHG emissions per US dollar of economic value 
generated by major sectors of the US economy. Emissions are estimated for goods and services by 
collecting data on the purchase price of goods and services purchased and  multiplying it by relevant 
secondary (e.g., industry average) emission factors (e.g., average emissions per monetary value of 
goods).

The average-data method uses the weight of purchased products and applies relevant weight-based 
industry average emission factors. When weight data was available, emissions were calculated using 
this volume-based approach. Where weight data was absent, a spend-based approach was taken.

•	 Volume based
Ecoinvent Life Cycle Impact  
Assessment Database

•	 Spend based
Watershed’ comprehensive environmental 
data archive “CEDA” Emission Factors

2. Capital Goods 75,123 67,305
Emissions from purchased capital goods are calculated using the spend-based EIO method as 
described above for Category 1

•	 CEDA emission factors

3. Fuel- and Energy-Related Activities
    (Not included in Scope 1 or Scope 2)

68,430 63,379

Emissions from fuel and energy related actives not included in Scope 1 and Scope 2 are calculated
by using the fuel and electricity consumption figures reported for Scope 1 and Scope 2, with the 
relevant Scope 3 well-to-tank (“WTT”) and transmission and distribution (“T&D”) factors applied to 
each of the energy sources.

•	 UK Department for Energy Security and Net Zero 
(“DESZN”)

WTT Fuels
•	 International Energy Agency (“IEA”) T&D loss  

factors
•	 Electricity WTT generation factors based on 

IPCC 5th Assessment median lifecycle emissions, 
IEA factors, and publicly available energy data.

4. Upstream Transportation 
     and Distribution

228,178 335,635

Emissions from upstream transportation and distribution are calculated using the spend-based EIO 
method. Relevant spend is identified by transportation mode and includes third-party transportation 
between company facilities, including warehousing. Transportation from tier 1 suppliers is captured in 
Category 1.

Distance-based emissions are calculated using shipping lane distances from global shipping ports.

•	 CEDA emission factors 
•	 DESNZ TTW & WTT factors

5. Waste Generated in Operations 35,424 22,820 
Emissions from waste generated in operations are calculated using weight (lbs.) of the various waste
types. Emission factors are applied based on the specific waste type and End-of-Life (“EoL”) treatment 
of the waste. 

•	 Environmental Protection Agency (“EPA”)  
EoL Statistics

•	 EPA Emission Factors for Greenhouse  
Gas Inventories

6. Business Travel 4,360 8,821 
The business travel emissions calculation is based on the EIO spend-based method for each type
of travel, including hotel stays. Business travel is calculated for fulltime employees (“FTEs”).

•	 CEDA Emission Factors
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Category
2025 Value
(mtCO2e)

2019 Value 
(as amended)

(mtCO2e)
Methodology Emission Factors

 7. Employee Commuting 10,398 14,658

Emissions from employee commuting are calculated using the average-data method.  
The model incorporates actual FTEs and industry average modes of transportation used, commuting
distance, and number of days worked per year.

•	 DESNZ 2025 Emission Factors

8. Upstream Leased Assets 11,915 17,974 Emissions from upstream leased assets are calculated using the EIO spend-based method. •	 CEDA emission factors

9. Downstream Transportation 
     and Distribution

12,705 11,456
Emissions from downstream transportation and distribution are calculated using the spend-based EIO 
method. Relevant spend is identified by transportation mode and includes direct customer pick up of 
finished goods

•	 CEDA emission factors

10. Processing of Sold Products N/A N/A
This category has been identified as non-relevant as the Company does not produce any physical 
products that require further processing.

•	 Not relevant

11. Use of Sold Products N/A N/A
This category has been identified as non-relevant as the use of principle products (coffee, pet food/
snacks, peanut butter, and snacking) sold does not result in further emissions.

•	 Not relevant

12. End-of-Life Treatment of  
      Sold Products

382,901 420,357

End-of-life emissions from sold products are calculated using the waste-type-specific method. 

For coffee (organic) emissions, dry weight of sold coffee is converted to spent coffee ground weight 
by accounting for the moisture content, which is determined through reference to third-party peer 
reviewed article in the June 2020 Resources, Conservation and Recycling journal. The spent coffee 
ground weight is then divided into the EoL pathways based on EPA’s statistics before applying the 
appropriate EPA emission factor for each pathway.

For packaging emissions, sold products are assigned a product-specific pack-weight which 
incorporates the individual weights of each packaging component, which is multiplied by the total 
number of products sold to give a total weight per product type. The total weight is then multiplied by 
an end-of-life emission factor. This emission factor is calculated using i) the EPA Emission Factors for 
Greenhouse Gas Inventories and ii) the EPA EoL Statistics which is used to determine the end-of-life 
treatment of the product - recycle, combustion, landfill.

For food waste, the weight of procured ingredients is multiplied a 17% (2019) and 19% (2025) estimated 
food waste percentage to calculate food waste. The weight of wasted product is then divided into the 
end-of-life pathway before applying the EPA emission factor for each pathway.

•	 EPA EoL statistics
•	 EPA emission factors for greenhouse  

gas inventories 
•	 DESNZ 2025 Emission Factors
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13. Downstream Leased Assets 206,961 213,484 

All leased brewing machines are assumed to be plugged in to power 24 hours a day and 365 days a 
year. The machines are assumed to be running at full power for 4 hours a day, while in “standby” for the
remaining 20 hours. The known total power consumption for the leased equipment is divided by the 
total count of equipment with a known power consumption to obtain an average consumption per unit. 
The average power per equipment was then multiplied by the total number of machines by region  
(e.g., U.S., or Canada) to obtain the total energy consumption.

•	 International Energy Agency (“IEA”) factors
•	 Cornerstone eGRID (average) factors

14. Franchises N/A N/A
This category has been identified as nonrelevant as franchises are not part of the Company’s  
business model.

•	 Not Relevant

15. Investments N/A N/A
This category has been identified as immaterial and therefore, not calculated as the Company does not 
have any significant equity investments. •	 Not Calculated

Category
2025 Value
(mtCO2e)

2019 Value 
(as amended)

(mtCO2e)
Methodology Emission Factors
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Overview
 
Purpose:
Engage internal and external stakeholders on topics  

relating to corporate responsibility and business impact to help 

focus on the most meaningful efforts, and in turn, reporting, to 

maximize impact with constituents.

Stakeholders:
Directors, Officers, Investors, Employees, Customers, Consumers, 

Suppliers, Community Groups, and Industry Groups.

Methods:
Online anonymous survey completed by approximately 1,260 

stakeholders, including 22 Officers and Directors, asking them to 

rate the importance of 22 topics using a 6-point scale where 1 is 

“not too important” and 6 is “extremely important.”

Topics:
List of 22 topics was identified by reviewing the Company’s 

disclosures, previous issues assessment, peer materiality 

assessments and sustainability reports, emerging topics, leading 

reporting frameworks, topics raised as important to stakeholders 

through other formal and informal engagements, and topics raised 

by internal subject matter experts.

ISSUES ASSESSMENT SUMMARY
2025 Results1
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Importance to Business

Important Significant Critical

•	 Biodiversity, Natural 
Resource Conservation, 
& Deforestation

•	 Governance, Structure, 
& Oversight

•	 Product Innovation

•	 Responsible Sourcing

•	 Responsible Labeling  
& Marketing

•	 Human Rights

•	 Employee Health & 
Wellness

•	 Community 
Involvement & 
Philanthropy

•	 Workplace Culture

•	 Animal Welfare

•	 Waste Reduction

•	 Water Stewardship

•	 Sustainable Packaging 
& Design

•	 Consumer Health & Nutrition
•	 Food Access & Security
•	 Sustainable Agriculture
•	 Climate Action & Risk 

Management

•	 Employee Recruitment, 
Engagement, 
Development, & 
Retention

•	 Data Protection & 
Cybersecurity

•	 Business Continuity & 
Resilience

•	 Food Safety & Quality

•	 Corporate Compliance 
& Ethics
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SUSTAINABILITY ACCOUNTING STANDARDS BOARD DISCLOSURES

Topic Metric Unit Of Measure SASB Code 2025 2024 2023

Energy Management 

Total energy consumed Gigajoules (GJ)
FB-PF-130a.1

FB-NB-130a.1 

4,805,186 4,676,7001 4,803,7491

Percentage grid electricity Percentage (%) 99.99% 99.99%1 100%

Percentage renewable Percentage (%) 95.95% 99.99%1 87.80%1

Fleet fuel consumed Gallons  FB-NB-110a.1 Fleet fuel consumed represents less than 1% of the Company’s total energy usage for the year

All above 2025 values exclude the impact of divested facilities.
1   Values have been amended from their initial disclosure to account for recalculations related to changes in organizational boundaries.

Environmental Impact

This disclosure provides an overview of our corporate responsibility initiatives and metrics, using the Sustainability Accounting Standards Board (SASB) Food & Beverage – Processed Foods and Non-Alcoholic 

Beverages industry standards. This information does not reflect the impact of divestitures or acquisitions made during the reporting timeframe, unless otherwise noted. Please refer to our Form 10-K for further details 

on our acquisition and divestitures. All totals shared below are reflective of the corresponding calendar year unless otherwise noted.
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Topic Metric Unit Of Measure SASB Code 2025 2024 2023

Environmental Impact

Water Management 

Total water use Gallons

FB-PF-140a.1 
FB-NB-140a.1

665,127,713 712,446,4871 693,179,5571

Water intensity Gallons/SEU2 2.3749 2.39311 2.22941

Total water withdrawn Megaliter 2,518 2,6971 2,6241

Total water consumed, percentage of 
each in regions with high or extremely 

high baseline water stress
Percentage (%) 9.24% 9.44%1 8.91%1

Number of incidents of  
noncompliance associated with water 

quantity and/or quality permits,  
standards, and regulations

Total number FB-PF-140a.2 

We received a total of two notices of 
violation over the course of fiscal year 
2026 due to water-related regulatory 
violations. This impacted two of our 
Company-owned facilities, but there were 
no fines associated with these notices of 
violation.

We received a total of two notices of 
violation over the course of fiscal year 
2025 due to water-related regulatory 
violations. This impacted two of our 
Company-owned facilities, but there 
were no fines associated with these 
notices of violation.

We received a total of three notices of 
violation over the course of fiscal year 
2024 due to water-related regulatory 
violations. This impacted two of our 
Company-owned facilities at the time, 
but there were no fines associated with 
these notices of violation.

Description of water management 
risks and discussion of strategies and 

practices to mitigate those risks
NA

FB-PF-140a.3 
FB-NB-140a.2

As we are a food and beverage manufacturer, water is critical to our operations. We are committed to water management 
best practices that focus not only on water conservation, but also on how we use water internally and the quality of the water 
we discharge into the ecosystem. We recognize it is important to have a company-wide approach. For this reason, our water 
management plan is integrated into our overall sustainability goals and has resulted in the establishment of performance 
standards for our direct operations, covering all facilities we own and operate in the United States and Canada. Please see the 
below Task Force on Climate-Related Financial Disclosures for a description of how we manage and mitigate climate-related 
risks, including water management risks.

All above 2025 values exclude the impact of divested facilities.

Metrics are for water withdrawn only; water consumption data is not available at this time. 
1 Values have been amended from their initial disclosure to account for recalculations related to changes in organizational boundaries.
2 SEU, or Sustainability Equivalent Unit, is an internal measure of volume based on weight of net product produced.

Topic Metric Unit Of Measure SASB Code 2025 2024 2023

Solid Waste Management

Solid waste generated Metric tonnes

NA

459,037 457,5191 469,2331

Solid waste diverted from  
the environment Metric tonnes 443,170 441,3841 451,2921

Diversion from the environment Percentage (%) 96.54% 96.47%1 96.18%1

All above 2025 values exclude the impact of divested facilities.
1 Values have been amended from their initial disclosure to account for recalculations related to changes in organizational boundaries.
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Topic Metric Unit Of Measure SASB Code 2025 2024 2023

Environmental Impact

Packaging Lifecycle 
Management

(1) Total weight of packaging, 
(2) percentage made from recycled 

and/or renewable materials, and 
(3) percentage that is recyclable, 

reusable, and/or compostable

Metric tons, 
percentage

FB-PF-410a.1 
FB-NB-410a.1

Efforts continue to accurately collect, analyze, and report our packaging footprint. Based on available data, as of calendar year 
2025, more than 85% of our packaging materials by weight are recyclable, compostable, or reusable.1 We continue to engage 
with our valued suppliers to maintain progress in this area.

Discussion of strategies to 
reduce the environmental 

impact of packaging 
throughout its lifecycle

NA
FB-PF-410a.2
FB-NB-410a.2

Our packaging goals are based on the following three principles:
1. Support Recycling
2. Source Sustainably
3. Optimize Design

Action plans target data collection, portfolio review, packaging supplier engagement, and industry collaboration. Packaging must 
meet the requirements of compliance, performance, and consumer preference.

1 Recyclability status is defined by established third-party guidance and subject matter experts. Percentage reflects consumer unit data based on GS1 definition of retail salable unit and represents data from invoiced materials sold in calendar year 2025. 

Greenhouse Gas Emissions

Scope 1 emissions Metric tonnes CO2e

NA

164,377 161,0191 170,6841

Scope 2 emissions2 Metric tonnes CO2e 7,901 101 27,9341

Scope 1 and 2 emissions2 Metric tonnes CO2e 172,277 161,0291 198,6181

Scope 1 and 2 emissions intensity2 Metric Tonnes CO2e/
Revenue in millions

19.03 18.453 24.283

Reduce Absolute Scope 1 and 2 
Emissions 28% by 2030 from a 2019 

Base Year1  2

Metric Tonnes CO2e % 
Reduction vs. Base Year

-47.33% -50.77% -39.28%

Scope 3 emissions4 Metric tonnes CO2e 4,877,809 Not recalculated5 Not recalculated5

Scope 3 emissions intensity7 Metric tonnes CO2e/ 
thousand SEUs6 12.2538 Not recalculated5 Not recalculated5

Reduce Scope 3 Emissions 22% Per 
Unit of Sold Product by 2030 from a 

2019 Base Year1  7

% Reduction in Intensity 
Metric vs. Base Year

-21.07% Not recalculated5 Not recalculated5

All above 2025 values exclude the impact of divested facilities. 
1 Where practicable, all prior year values including our 2019 base year have been amended from their initial disclosure to account for recalculations related to changes in organizational boundaries.
2 This metric reflects the market-based method. 
3 Data reflects amended values to account for recalculations related to structural changes but does not reflect revised revenue values. 
4 This metric includes all relevant categories. Categories that are not relevant and are therefore not included: Processing of Sold Products; Use of Sold Products; Franchises; and Investments. 
5 Values for previous years have not been amended for changes in organizational boundaries due to the complexity of Scope 3 emissions calculations. 
6 SEU, or Sustainability Equivalent Unit, is an internal measure of volume based on weight of net product produced. 
7 The approved Science-Based Target scope includes emissions related to purchased direct materials (Category 1) and end-of-life treatment of sold products (Category 12).
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Topic Metric Unit Of Measure SASB Code 2022 2021 2020

Food Safety 

 Global Food Safety Initiative (GFSI) 
audit (1) non-conformance rate and 

(2) associated corrective 
action rate for (a) major and (b) 

minor non-conformances

Rate FB-PF-250a.1

All Smucker-owned manufacturing facilities are GFSI-certified and have consistently achieved A or AA ratings through annual 
audits since 2018. As of this year, 53% of our facilities have undergone unannounced GFSI audits. Any recommended corrective 
actions have either been completed or are actively being addressed.

Historically, due to acquisitions, our facilities were audited by two different certifying bodies, AIB and NSF. As of June 2025, we 
have successfully transitioned all facilities to a single certifying body, NSF, to streamline our certification process and ensure 
consistency across the organization.

Percentage of ingredients sourced 
from Tier 1 supplier facilities

 certified to a Global Food Safety 
Initiative (GFSI) recognized food 

safety certification program

Percentage by cost FB-PF-250a.2

Each prospective supplier is asked to complete a thorough questionnaire about their practices. Based on the ingredient 
classification and a comprehensive Risk Assessment, the Quality Assurance team determines if an onsite audit is required.  
This screening process not only gathers information about the supplier we are directly partnering with but often their suppliers 
as well. After we formalize an agreement with a supplier, this process is repeated regularly to ensure they are maintaining their 
commitment to deliver ingredients and supplies that meet our expectations.

(1) Total number of notices of  
food safety violation received,  

(2) percentage corrected

Total number, 
percentage

FB-PF-250a.3 1 (100% corrected) 0 1 (100% corrected)

(1) Number of recalls issued, (2) 
total amount of food product 

recalled  
*This disclosure only includes recalls 
that require customer notification; 

we do not report on total amount of 
food product recalled

Total number FB-PF-250a.4 1 1 0

Discussion of the process to ensure 
food safety requirements are 

maintained across the Company's 
areas of operations

NA NA

Delivering safe, quality products our consumers can trust for themselves and their families is our top priority, and we deliver on it 
each day through our rigorous processes.

Led by our experienced Quality Assurance team, in partnership with our Operations, Supply Chain, Procurement, Commodities, 
Regulatory, and Legal teams, our employees dedicated to food safety and quality receive regular training on national and global 
safety and quality initiatives, as well as our own internal Smucker practices. Efforts are rooted in the expectation that our quality 
standards will always meet and exceed that of our consumers and customers. Audits of our internal manufacturing sites, partner 
sites, and supplier sites are a key part of our Company’s quality assurance program. Additionally, many employees are engaged 
in continuing food safety education and training with universities, technical organizations, and third-party consultants across 
the country.

Health and Nutrition

Revenue from products labeled 
and/or marketed to promote health 

and nutrition attributes
Reporting Currency FB-PF-260a.1 We will evaluate disclosing this information in the future.

Revenue from (1) zero- and low-
calorie, (2) no-added-sugar, and (3) 

artificially sweetened beverages
Reporting Currency FB-NB-260a.1

Beverage products marketed as zero-calorie, low-calorie, no-added-sugar, or artificially sweetened constitute less than 1% of 
our revenue. This metric excludes the majority of our coffee business, as ground coffee is minimally caloric by nature.

Discussion of the process to 
identify and manage products 

and ingredients related to 
nutritional and health concerns 

among consumers

NA
FB-PF-260a.2 
FB-NB-260a.2

Our consumer base enjoys a variety of products. We know that variety encompasses not only flavor but also nutritional contents, 
dietary options, and availability in different markets. We meet these expectations through a dedicated innovation model 
that is built upon the simple premise of recognizing consumer needs, developing unique solutions to address needs, safely 
manufacturing products, and delivering them to consumers in an engaging manner. 

Topic Metric Unit Of Measure SASB Code 2025 2024 2023

Consumer Impact
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Topic Metric Unit Of Measure SASB Code 2022 2021 2020

Product Labeling and Marketing

Percentage of advertising 
impressions (1) made on 

children and (2) made on 
children promoting products 
that meet dietary guidelines

Percentage
FB-PF-270a.1 
FB-NB-270a.1 

At this time, we are not able to report on this metric. See our Responsible Marketing Commitments for our efforts around this topic.

Revenue from products labeled 
as (1) containing genetically 

modified organisms (GMOs) 
and (2) non-GMO

Reporting currency
FB-PF-270a.2 
FB-NB-270a.2

At this time, we are not able to report on this metric. However, we understand the importance of knowing what is in your food – 
including GMOs – so consumer communication has always been, and continues to be, of great importance to our Company. We 
provide information in a variety of ways, including direct communications with consumers via our Consumer Relations team, detailed 
product information on our websites, interactions  with consumers through social media, and by providing consistent information on 
our product labels.

We are in compliance with the National Bioengineered Food Disclosure Standard. For products that meet the Standard’s definition, 
we indicate they are made with bioengineered ingredients on the product label.

At Smucker, less than 1% of our total revenue comes from products containing bioengineered food ingredients as defined by the 
Standard.

We are committed to complying with all applicable requirements in this regard. This information is also communicated on the specific 
product’s website and when purchased online. Details of the Standard can be found on the U.S. Department of Agriculture’s website. 

Number of incidents of 
non-compliance with industry 

or regulatory labeling 
and/or marketing codes

Total number
FB-PF-270a.3 
FB-NB-270a.3

We did not have any material incidents of non-compliance during our 2025, 2024, or 2023 calendar years.

Total amount of monetary losses 
as a result of legal proceedings 
associated with labeling and/or 

marketing practices

Reporting currency
FB-PF-270a.4 
FB-NB-270a.4

Please see the Legal Proceedings section of our most recent Annual Report on Form 10-K for our fiscal year ended April 30, 
2026, which was filed with the Securities and Exchange Commission on June 9, 2026, and our Quarterly Reports on Form 10-Q 
for fiscal year 2026.

Topic Metric Unit Of Measure SASB Code Response

Consumer Impact
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Topic Metric Unit Of Measure SASB Code 2022 2021 2020

Environmental and Social  
Impacts of Ingredient  
Supply Chain 

Percentage of food ingredients 
sourced that are certified to 

third-party environmental and/
or social standards, and 

percentages by standard

Percentage by cost  FB-PF-430a.1 

All suppliers of ingredients are required to comply with our Global Supplier Code of Conduct. Although compliance to 
the Global Supplier Code of Conduct is not third-party audited, it outlines our expectations of suppliers related to social, 
environmental and governance practices. In addition, 100% of the direct palm oil we purchase for our sweet baked snacks and 
frozen handhelds & spreads categories contributes to the production of certified sustainable palm oil. However, certification 
effectiveness depends on many factors, including sourcing risk, supply location, types of ingredients, and other considerations. 
Therefore, we see certification as limited in its value across the majority of our other supply chains. We are committed to 
supporting farmers who help our business thrive, while ensuring the sustainability of the supply chain.
For additional information, see our Ensuring Responsibility in Our Supply Chain webpage.

Suppliers’ social and 
environmental responsibility 

audit (1) non-conformance rate 
and (2) associated corrective 
action rate for (a) major and 

(b) minor non-conformances

Rate FB-PF-430a.2 
FB-NB-430a.1

Supplier facilities are expected to complete a social audit of one of the audit schemes accepted by our Responsible Sourcing 
Program, including the SEDEX Member Ethical Trade Audit, the Business Social Compliance Initiative, the Social Accountability 
International SA8000, any Ethical Trade Initiative (ETI)-based audit program, and any scheme recognized by the Consumer 
Goods Forum’s Sustainable Supply Chain Initiative. For any non-conformances resulting from the audits, third-party auditors 
establish corrective actions in alignment with the standards of the respective audit scheme. Third-party auditors also verify the 
completion of corrective actions as agreed upon with management of the audited facility.

 List of Approved Social Audit Schemes:
• SEDEX Member Ethical Trade Audit (2-Pillar and 4-Pillar)
• Business Social Compliance Initiative (BSCI)
• Social Accountability International SA8000
• Fair Trade USA
• Any scheme recognized by the Consumer Goods Forum’s Sustainable Supply Chain Initiative (SSCI) 

In fiscal year 2026, we engaged with over 240 targeted suppliers. Please note this total does not include co-manufacturing 
locations or locations within our coffee supply chain. With respect to our coffee supply chain, we have established a partnership 
with Enveritas, an independent third-party global non-profit that tracks social, economic, and environmental impact in coffee-
growing regions, to help us better understand and address sustainability conditions.

Ingredient Sourcing 

Percentage of food/beverage 
ingredients sourced from regions 

with high or extremely high 
baseline water stress

Percentage by cost SASB: FB-PF-440a.1 
SASB: FB-NB-440a.1 

We performed an Agriculture Risk Assessment that informed our supply chain prioritization. The assessment considered 
environmental, social, and economic factors (including volume and value) for each ingredient and the sourcing regions. This 
comprehensive assessment included a water risk assessment specifically for our plant-based supply chains based on global standards 
and data, such as that set by the World Resource Institute. This assessment, and continued monitoring of our supply chain, will 
continue to inform where we will focus based on overlapping areas of risk (water quantity, soil erosion, etc.) and where multiple areas 
of supply chain risk can be mitigated.

In 2026, Smucker completed an exercise to identify, assess, and manage physical climate-related risks, using a climate-scenario 
analysis. Given the dynamic and evolving nature of climate-related risks, this initial assessment provides a critical foundation for 
establishing a structured and resilient oversight framework. To assess physical risks, Smucker evaluated the risk level of direct 
operational sites and critical value chain partners using a proprietary SE Advisory Services physical climate risk digital modelling 
tool. This platform assessed 28 acute and chronic EU Taxonomy physical hazards (e.g., hurricanes, heat waves, and extreme 
precipitation) for three time horizons (2030, 2050, and 2090) and two IPCC scenarios (RCP2.6 and RCP8.5). We will utilize this 
insight to further inform our supply chain engagement related to priority ingredients.

List of priority food ingredients 
and discussion of sourcing 
risks due to environmental 
and social considerations

NA FB-PF-440a.2 
 FB-NB-440a.2

In addition to the climate-related risk assessment noted above, our Agriculture Risk Assessment informs the prioritization of our 
supply chain engagement. Environmental considerations include climate, soil health, water, deforestation, nutrient management, and 
habitat and biodiversity. Social considerations include child labor, forced labor, and governance. Economic considerations include 
volume, value, and brand priority. This then defines what supply chains we engage in, and how and what engagement entails.

Our Responsible Sourcing Program employs various mechanisms to assess business partner adherence to our social, environmental, 
and business ethics standards. Production facilities sourcing goods to Smucker – either directly or through a first-tier supplier – are 
required to complete a third-party audit in accordance with any of the approved social audit schemes. Business partners must 
provide Smucker with a copy of the respective audit report. Any findings identified during a social audit must be addressed with a 
corrective action plan in alignment with the respective audit scheme. We monitor the status of corrective actions and remediation 
plans. To reduce audit fatigue among our business partners, Smucker’s Responsible Sourcing Program uses a Mutual Recognition 
or Equivalency Model, which allows facilities to comply with our audit requirements by leveraging from social audits previously 
completed for other brands or retailers as long as certain conditions are met.

Topic Metric Unit Of Measure SASB Code Response

Supply Chain Impact

THE J.M. SMUCKER CO.  |  CORPORATE IMPACT REPORT 32

https://www.jmsmucker.com/our-impact/ethical-responsible-supply-chain/responsible-sourcing/global-responsible-sourcing


Topic Metric Unit Of Measure SASB Code 2022 2021 2020

Workforce Engagement 
and Development

Employee engagement efforts NA NA

We regularly review workforce engagement through surveys, focus groups, and informal measures, and integrate feedback into 
our planning to help ensure employee satisfaction. Our 2026 Employee Engagement Survey was conducted, and we had a 64% 
response rate. In addition to the annual survey, we leveraged “pulsing” surveys to provide continuous engagement and feedback 
forums.

Employee health and safety NA NA

Our Operational Excellence commitment provides a framework to ensure we have a healthy safety culture and maintain 
compliance with all Health, Safety, and Environmental (HSE) regulations. This is accomplished by using our HSE Key Element 
Assessment tool. These HSE Key Elements include Leadership and Commitment, Personnel Safety, Technical Safety, Health 
Practices, Environmental Compliance, Training and Procedures, and Risk Assessments and Multi-cause Analysis. These 
assessments are completed quarterly and have allowed us to achieve a Total Incident Rate (TIR) that is less than half of the 
average rate of our industry peer group.

Talent development programs NA NA

We offer developmental programming for leadership and employees to support our culture of continuous learning. Our 
developmental programming is reflected in annual reviews, so management and employees can partner to determine specific 
opportunities for growth and specific courses to support these needs. In fiscal year 2026, we coordinated more than 9,000 
hours of total employee development training.

Employee benefits programs NA NA

Our Total Rewards benefits program addresses the holistic needs of employees through:
•	 Supporting the physical well-being of employees and their families;
•	 Providing tools and resources to help employees actively take responsibility, share in the cost, and make the best decisions 

regarding their personal well-being; and
•	  Providing programs and resources that respond to the changing needs of our employees throughout their careers, including 

access to our child development center, flexible work schedules, tuition assistance, pet insurance, and expanded parental 
leave.

Flexible work accommodations NA NA

We have an established working hours policy to clarify shared expectations but continue to review the professional environment to 
determine how to effectively manage it. As we looked at how to address the evolving workplace at our Company, it was important to 
us to deliver on our employees’ needs and expectations while enabling collaboration and supporting continued productivity to deliver 
our business objectives.

To realize this, our corporate workplace model is focused on the idea of presence with purpose. We plan around core weeks, where we 
encourage employees to be in office three days per week. To us, true flexibility is not simply establishing a specific number of days in 
the office, and we have approached the development of our model based on guiding principles.

Employees have shared an appreciation of the balance this model provides, allowing them the flexibility they desire with the 
consistent opportunity to engage with colleagues in person, which also remains important to them. While we are pleased with the 
results of the working hours policy to date, we will continue to evaluate and adjust, if needed.

Employee turnover rate NA NA

We are proud to have a talented workforce and recognize that retaining this talent is critical to our continued success.  
We remain steadfast in our commitment to supporting our employees holistically - including meeting their physical, emotional, 
and financial needs while ensuring we are providing rewarding and enjoyable work. We are pleased that our employee turnover 
rate is below our industry average for the previous 12 months.

Topic Metric Unit Of Measure SASB Code Response

Employee Impact

Workplace Data Employee Information Report 2024 Employer Information Report EEO-1
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Topic Metric Unit Of Measure SASB Code 2024 2023 2022

Governance and Ethics

Topic Response

Corporate Responsibility Management  
and Oversight

Our corporate responsibility journey has evolved over time to become more comprehensive across our business. Our Vice President, ESG, Deputy General Counsel and Secretary (“Vice President and Deputy GC”) oversees the corporate 
responsibility function within the Company and is the executive sponsor of our Sustainability Steering Committee, which was established in 2006. The Committee, which is chaired by our Director of Sustainability and is comprised of 
key leaders from various functional areas, leads our sustainability goal-setting efforts and monitoring of activities. Our Chief Legal and Governance Officer (“Chief Legal Officer”) has the highest level of direct responsibility for corporate 
responsibility, governance, ethics, compliance, and enterprise risk management within the Company, and our Chief Financial Officer provides additional leadership and guidance for enterprise risk management.

We have continued to build and improve on our corporate responsibility efforts by expanding our Corporate Responsibility Governance Council, which consists of key leaders from various functional areas. The Corporate Responsibility 
Governance Council, together with certain members of our executive leadership team, is responsible for our evolving corporate responsibility strategy and efforts. Our Chief Legal Officer and our Vice President and Deputy GC, along 
with members of their teams who are on the Corporate Responsibility Governance Council, report on such activities to our executive leadership team, the Board, and the committees of the Board, which in turn provide further direction 
on the prioritization of activities and resources. The Nominating, Governance, and Corporate Responsibility Committee assists the full Board and oversees our corporate responsibility program. In addition, the Compensation and People 
Committee holds our Chief Executive Officer, President and Chair of the Board responsible for achieving our corporate responsibility objectives.

Data Security and Customer Privacy

IT systems and networks are important to our business operations, and we are committed to protecting the privacy, security, and integrity of our data, inclusive of our employee and customer data. We have a comprehensive cybersecurity 
program in place that is responsible for identifying, preventing, and mitigating data security risks. This program is aligned with the Company’s overall Enterprise Risk Management process.

We actively monitor and update our IT systems and infrastructure to prevent unauthorized access, viruses, phishing, and other security risks. Our cybersecurity program follows the National Institute of Standards and Technology (“NIST”) 
Cybersecurity Framework standards. Our security technology tools and processes provide protection against security breaches and reduce cybersecurity risks. 

Our cybersecurity incident response plan includes procedures for identifying, containing, and responding to incidents. While we continue to invest in our program and capabilities, we cannot guarantee prevention of all incidents.

We depend on IT systems, third-party service providers, and strategic partners to facilitate our business operations. This includes secure handling of personal, confidential, financial, sensitive, proprietary, and other forms of information, as 
well as enabling our service offerings. Despite continuous efforts to enhance both our and our partners’ cybersecurity defenses, we cannot guarantee the protection of all information systems, products, and service technologies.

While we face regular cybersecurity threats, including ransomware and data breaches, we have not encountered significant incidents during the year ended April 30, 2026. We believe our security measures are adequate, but we 
acknowledge the rising sophistication of threats. Despite vigilance, system disruptions or unauthorized disclosures remain possible.

For more information, visit our Privacy Policy. 

Corporate Governance and Board Overview

Best practices  
• Overboarding limits  
• Stock ownership guidelines for officers and directors  
• Continuing education for directors and orientation for new directors  
• �Strategic, business, financial, and legal reviews provided at every Board meeting and enterprise risks, 

compliance, people, and cybersecurity reviewed annually 
• Shareholder engagement program  
• No hedging and no pledging stock policies  
• Mandatory retirement age  
 
Independence  
• Strong Board refreshment 
• Lead Independent Director  
• All standing Board committee members are independent  
• �Executive sessions of independent directors are scheduled at the end of each regular Board and 

committee meeting 
• Independent compensation consultant  

Accountability 
• Annual election of all directors 
• Majority voting standard 
• No cumulative voting for election of directors 
• Directors have complete access to management 
• Annual evaluation of Chief Executive Officer and Chair of the Board by independent directors 
• Annual Board and committee self-assessment evaluations 
• Clawback policy 
• Director resignation policy 

Shareholder rights 
• Proxy access 
• Shareholder ability to call a special meeting 
• No poison pill 
• One-share, one-vote 
• Shareholder ability to amend articles of incorporation and regulations 
• Annual advisory vote on executive compensation

Policies

Whistleblower Policy 
See Our Commitment to Integrity: Our Code; pages 16-25 
 
Anti-Bribery and Corruption Policy 
See Our Commitment to Integrity: Our Code; 5.3 Prohibiting Bribery & 
Corruption, page 62

Political Participation Policy and Disclosure
See Our Commitment to Integrity: Our Code; 8.6 Political Activities, page 114

2025 Annual Report of Lobbying and Advocacy Expenditures
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Activity Metrics Unit Of Measure SASB Code 2022 2021 2020

Weight of Products Sold1 Metric tons FB-PF-000.A 1,331,220 1,391,9913 1,463,3033

Volume of Products Sold1 Hectoliters FB-NB-000.A 53,871,314 56,944,1763 51,588,4173

Number of Production Facilities  Total number
FB-PF-000.B 
FB-NB-000.B

21 20 22

Number of Production Facilities 
Reflected in Environmental Metrics

Total number NA 18 182 182

Number of Company-Owned Sites 
Reflected in Environmental Metrics

Total number NA 23 232 232

Net Sales 
(fiscal year ended April 30, in millions usd)

Total number NA $9,050.9 Million (FY26) $8,726.1 Million (FY25) $8,178.7 Million (FY24)

Full-Time Equivalent Employees 
(fiscal year ended April 30)

Total number NA Nearly 8,000 Over 8,000 Nearly 9,000

1 Includes totals for all products sold by the Company during such calendar year.
2 Values have been amended from their initial disclosure to account for recalculations related to changes in organizational boundaries.
3 Totals were recalculated based on revised reporting methodologies.

Topic Unit Of Measure SASB Code 2025 2024 2023

Activity Metrics
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TASK FORCE ON CLIMATE-RELATED FINANCIAL DISCLOSURES
As a food manufacturing company reliant on the continued health of our ecosystem, it is critical we manage and mitigate climate-related risks. We are focused on making a positive environmental impact, while strengthening the foundation of 

critical supply chains, optimizing the use of resources in our manufacturing footprint, pursuing renewable energy, and innovating with product design, including packaging. This document is aligned with the recommendations set out by the Task 

Force on Climate-related Financial Disclosures (TCFD). The following index provides links to relevant disclosures, including our 2026 CDP Corporate Questionnaire and this current 2026 Corporate Impact Report.

THE J.M. SMUCKER CO. 2026 TCFD DISCLOSURE

Topic Metric Response

Governance

Describe the board’s oversight of climate-related risks and opportunities 2026 CDP Corporate Questionnaire  (Governance-4.1.1-4.2)

Describe management’s role in assessing and managing climate-related risks and 
opportunities

2026 CDP Corporate Questionnaire (Governance-4.3 and 4.3.1)

Strategy

Describe the climate-related risks and opportunities the organization has identified over 
the short, medium, and long term

2026 CDP Corporate Questionnaire (Identification, assessment, and management of dependencies, impacts, risks, and 
opportunities-2.1, 2.2.2 and 2.2.7; Disclosure of risks and opportunities-3.1, 3.1.1, 3.6 and 3.6.1; Business strategy-5.1.1 and 5.1.2)

Describe the impact of climate-related risks and opportunities on the organization’s 
businesses, strategy, and financial planning

Cultivating a Thriving Planet - Environmental Impact Goals  
2026 CDP Corporate Questionnaire (Disclosure of risks and opportunities-3.1.1 and 3.6.1; Business strategy-5.3-5.4 and 5.11-5.13.1; 
Environmental performance - Climate Change-7.53-7.53.2 and 7.55-7.70.1)

Describe the resilience of the organization’s strategy, taking into consideration different 
future climate scenarios, including a 2°C or lower scenario

2026 CDP Corporate Questionnaire (Disclosure of risks and opportunities-3.1.1; Business strategy-5.1-5.3.1)

Risk Management 

Describe the organization’s processes for identifying and assessing climate-related risks
2026 CDP Corporate Questionnaire (Identification, assessment, and management of dependencies, impacts, risks, and 
opportunities-2.2.1-2.2.7; Business strategy-5.1.1 and 5.1.2)

Describe the organization’s processes for managing climate-related risks
2026 CDP Corporate Questionnaire (Identification, assessment, and management of dependencies, impacts, risks, and 
opportunities-2.2.1- 2.4; Business strategy-5.1.2)

Describe how processes for identifying, assessing and managing climate-related risks are 
integrated into the organization’s overall risk management

2026 CDP Corporate Questionnaire (Identification, assessment, and management of dependencies, impacts, risks, and 
opportunities-2.2.2, 2.2.7 and 2.4; Business strategy-5.1.2)

Metrics and Targets

Disclose the metrics used by the organization to assess climate-related risks and 
opportunities in line with its strategy and risk management process

2026 CDP Corporate Questionnaire (Governance-4.5 and 4.5.1; Environmental performance - Climate Change-7.52-7.53.2)

Disclose Scope 1, Scope 2 and, if appropriate, Scope 3 greenhouse gas emissions, and the 
related risks

SASB Disclosure
2026 CDP Corporate Questionnaire (Environmental performance - Climate Change-7.6-7.8) 
 

Describe the targets used by the organization to manage climate-related 
risks and opportunities and performance against targets

Cultivating a Thriving Planet - Environmental Impact Goals  
2026 CDP Corporate Questionnaire (Environmental performance - Climate Change-7.53-7.53.2)
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FORWARD-LOOKING STATEMENTS
This Corporate Impact Report, including the Sustainability Accounting 

Standards Board Disclosures and Task Force on Climate-Related 

Financial Disclosures (this “Report”), is intended to highlight some 

of our corporate responsibility efforts during the past year; it is not a 

comprehensive description or representation of all of our corporate 

responsibility activities during that time. 

This Report includes certain forward-looking statements about our 

business and our future business plans, initiatives, and objectives, 

including those related to corporate responsibility. These forward-

looking statements are based on our current commitments, aspirations, 

goals, targets, objectives, expectations, estimates, assumptions, and 

beliefs concerning future events, conditions, plans, and strategies that 

are not historical fact and are not intended to create legal rights or 

obligations. Any statement that is not historical in nature is a forward-

looking statement and may be identified by the use of words and 

phrases such as expect, anticipate, believe, intend, will, plan, strive, 

and similar phrases. Federal securities laws provide a safe harbor 

for forward-looking statements to encourage companies to provide 

prospective information. We are providing this cautionary statement 

in connection with the safe harbor provisions. Readers are cautioned 

not to place undue reliance on any forward-looking statements, which 

speak only as of the date made and are subject to change without 

notice, when evaluating the information presented in this Report, as 

such statements are by nature subject to risks, uncertainties, and other 

factors, many of which are outside our control, difficult to predict, and 

could cause actual results to differ materially from such statements and 

from our historical results and experience. These risks and uncertainties 

include, but are not limited to, disruptions or inefficiencies in our 

operations or supply chain, including any impact caused by product 

recalls, political instability, terrorism, geopolitical conflicts, extreme 

weather conditions, natural disasters, pandemics, work stoppages or 

labor shortages, or other calamities; risks related to the availability of, 

and cost inflation in, supply chain inputs, including labor, raw materials, 

commodities, packaging, and transportation; the impact of food security 

concerns involving either our products or our competitors’ products, 

changes in consumer preferences, consumer or other litigation, actions 

by the U.S. Food and Drug Administration or other agencies, and product 

recalls; general competitive activity in the market, including competitors’ 

pricing practices and promotional spending levels;  the concentration 

of certain of our businesses with key customers and suppliers, including 

primary or single-source suppliers of certain key raw materials and 

finished goods, and our ability to manage and maintain key relationships; 

the impact of new or changes to existing governmental laws, regulations, 

and policies and their application, including tariffs, food ingredients, 

food labeling, and food accessibility; and risks related to other factors 

described under Risk Factors in reports and statements we have filed 

with the U.S. Securities and Exchange Commission. We do not undertake 

any obligation to update or revise these forward-looking statements 

to reflect new events or circumstances, notwithstanding any historical 

practice of doing so.
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Goals, targets, and objectives outlined in this Report reflect our 

expectations based on the data, analysis, judgments, legal or regulatory 

requirements, and assumptions and resources available at the time that 

they were set. These may include data, certifications, or representations 

provided or reviewed by third parties, including information from 

acquired entities that is incomplete, subject to ongoing review, 

has not yet been integrated into our reporting processes, or, once 

integrated, is not reconcilable with such processes.  As data collection 

improves, accepted data measurement methodologies evolve, scientific 

understanding advances, and legal or regulatory requirements, underlying 

assumptions, and availability of resources change, our goals, targets, 

and objectives may change, and our baseline years may be reset. The 

statements and information are not guarantees of future performance, nor 

promises that our goals, targets, or objectives will be met.  

Further, the methodologies we have used to set our respective goals, 

targets, and objectives are at varying levels of maturity, and some or 

all of these methodologies may evolve over time. Methodologies for 

reporting this data may be updated and previously reported data may 

be adjusted to reflect improvement in availability and quality of third-

party data, changing assumptions, changes in the nature and scope of 

our operations (including from acquisitions and divestitures), and other 

changes in circumstances. In some cases, we may adjust our goals, 

targets, or objectives or establish new ones to reflect such changes in 

our business, operations, legal obligations, or plans. 

The information in this Report may be approximate. Due to rounding, 

figures presented in this Report may not add up precisely to the 

totals provided, and percentages may not reflect absolute figures. 

Unless otherwise noted, data in this Report is not externally verified or 

assured and may be restated in the future if more accurate data becomes 

available. This Report may contain, or incorporate by reference, public or 

third-party information not separately reviewed, approved, or endorsed 

by the Company. We make no representation, warranty, or undertaking 

as to the accuracy, reasonableness, or completeness of such information.

The inclusion of information in this Report is not an indication that it 

is considered material to the Company, our business, operations, or 

stakeholders, or our impacts on other parties or corporate responsibility 

matters, in each case under United States securities or any other law or 

requirements that may be applicable to the Company or its subsidiaries. 

The Company is the owner of all product brand trademarks referenced 

herein, except for Dunkin’ ®, which is a trademark of DD IP Holder 

LLC. The Dunkin’® brand is licensed to the Company for packaged 

coffee products sold in retail channels such as grocery stores, mass 

merchandisers, club stores, e-commerce, and drug stores, and in certain 

away from home channels. This information does not pertain to products 

for sale in Dunkin’® restaurants. Please note trademarks for partner 

organizations are owned by each and are used with their permission.

Website references and hyperlinks throughout this Report are provided 

for convenience only, and the content on the referenced websites is not 

incorporated by reference into this Report, nor does it constitute a part  

of this Report. 
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